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The Story Of A Client With A Premium Yoghurt

Built a responsive 
site

Created great 
content on social

Published articles 
weekly

Did Ad 
Campaigns 

Client didn’t have a 
Distribution system 



Are You Getting The Right Results From Your 
Marketing Campaigns?

44% of marketers say they're 

unable to measure the impact of 
digital marketing on business

Source: MDG Advertising



Why Are Brands & Agencies 
Struggling To Quantify The 
Impact Of Their Marketing 

Efforts?



1) Not being able to 
demonstrate how Digital 
Marketing contributes to sales



2) The Lack Of Data 
Analytics Tools & Skills



3) Not tracking the right data.



How do we solve this challenge?



1) Set SMART goals

Simple

Measurable 

Attainable

Relevant

Time bound

Example 1:

Generating leads is a goal. But not a smart goal. 

Getting 10 qualified leads per month

Example 2:

Driving sales is a goal but not a smart goal

Increasing sales by 10% in 3 months



2) Choose The Right Metrics To Track 

•Reach. Impressions

•Cost Per Acquisition

•Conversion Rates by Channel

•CTR

• Landing Page Performance: Bounce rates 

•Customer Lifetime Value

• YoY comparisons



Year-over-year Comparisons On Site Traffic 



Case Study:

Tweetreach can help 
you track your 
Twitter reach and 
exposure



3) Source for high Quality Photos that fit 
perfectly with your brand’s messaging



4) Ensure Your Website, Landing Page Or 
Mobile App Has A Better User Experience

Story of ADMI 



5) Set your targeting options correctly.  

•Google Ads: Keywords, negative keywords, 
Affinity Audiences, Retargeting, Location
Targeting, Extensions

•Facebook: Custom audiences, Pixel, Events



6) Get the right tools to measure performance

WHAT TO MEASURE TOOL

Site Traffic: Clicks, CTR, New Users,
Returning users, bounce rate

Google Analytics, BITLY, 

Engagement: Likes, Comments, Shares
Hootsuite, Sprout Social, 

Hubspot

Sales Hubspot

Awareness: Reach, Impressions
Keyhole, Tweetreach, Facebook 

& Twitter Insights

Share of Voice: Fan base Social Bakers, Meltwater



Case Study: Use Bounce Rate To Improve Your Targeting



Analyze your traffic sources: Google Analytics



WHAT TO MEASURE TOOL

Response rate, Response time Sprout Social

Sentiment Ratios Hootsuite, Meltwater

Attribution
Hubspot, Google Ads, Google 

Analytics

Brand Searches
Google Keyword Planner, Search 

Console

Site Speed Google Pages Insights, GTMetrix  



Case Study: Response Rate Vs Response Time

Sprout Social



What is the ROI of 
Digital Marketing?



Where does your business come from?

1. Website
2. Referrals
3. Repeat 

business


